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j2 Global, Inc. Once Again Ranked Among Top Technology Innovators by InformationWeek

U.S.-Based Provider of Cloud Services and Technology Solutions -- Including eFax(R), eVoice(R),
FuseMail(R), KeepltSafe(R), Campaigner(R) and Onebox(R) Is Once Again Recognized on the 2012
InformationWeek 500 List of Technology Leaders

LOS ANGELES, CA -- (Marketwire) -- 09/12/12 -- j2 Global®, Inc, (NASDAQ: JCOM), a provider of outsourced, value-added
messaging and communications services to individuals and businesses around the world, today announced that it once again
has made the 2012 InformationWeek 500, an annual listing of the nation's most innovative users of business technology. The
annual list was revealed last night at a gala awards ceremony at the exclusive InformationWeek 500 Conference which took
place at the St. Regis Monarch Beach Resort, Dana Point, CA.

"It's an honor to once again be among this prestigious list of technology leaders," said j2 Global, Inc. CEO Hemi Zucker. "This
award is a result of the continued dedication and commitment to excellence demonstrated by our hard working employees
worldwide. And, it reflects the fact that our employees remain committed to bringing the best, most reliable cloud service
solutions to customers worldwide."

"The InformationWeek 500 has recognized the most innovative users of business technology for 24 years, and this year's
innovations were particularly impressive," said InformationWeek Editor In Chief Rob Preston. "What the editors looked for are
unconventional approaches -- new technologies, new models, new ways of grabbing business opportunities and solving
complex business problems with IT."

InformationWeek identifies and honors the nation's most innovative users of information technology with its annual 500 listing,
and also tracks the technology, strategies, investments, and administrative practices of America's best-known companies. Past
overall winners include PACCAR Inc., The Vanguard Group, CME Group, National Semiconductor, Con-Way, and Principal
Financial Group. The InformationWeek 500 rankings are unique among corporate rankings as they spotlights the power of
innovation in information technology, rather than simply identifying the biggest IT spenders.

Additional details on the InformationWeek 500 can be found online at www.informationweek.com/iw500/.

Learn more about j2 Global's cloud services for business at www.j2.com.

About j2 Global, Inc.

Founded in 1995, j2 Global, Inc. provides outsourced, value-added messaging and communications services to individuals and
businesses around the world. j2 Global's network spans 49 countries on six continents. The Company offers Internet fax, virtual
phone, hosted email, email marketing, online backup, unified communications and customer relationship management
solutions. j2 Global markets its services principally under the brand names eFax®, Onebox®, eVoice®, Campaigner®,
Fusemail®, KeepltSafe® and CampaignerCRM™. As ddecember 31, 2011, j2 Global had achieved 16 consecutive fiscal
years of revenue growth. For more information about j2 Global, please visit www.j2global.com.

About InformationWeek Business Technology Network (http://www.informationweek.com)

The InformationWeek Business Technology Network provides IT executives with unique analysis and tools that parallel their
work flow -- from defining and framing objectives through to the evaluation and recommendation of solutions. Anchored by
InformationWeek, the multimedia powerhouse that looks across the enterprise, the network scales across the most critical
technology categories with online properties such as DarkReading.com (security), NetworkComputing.com (networking and
communications) and BYTE (consumer technology). The network also provides focused content for key IT targets, such as
ClOs, developers and SMBs, via InformationWeek Global CIO, Dr. Dobb's and InformationWeek SMB, as well as vital vertical
industries with InformationWeek Financial Services, Government and Healthcare sites. Content is at the nucleus of our
information distribution strategy -- IT professionals turn to our experts and communities to stay informed, get advice and
research technologies to make strategic business decisions.
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