May 20, 2013

Ziff Davis Acquires NetShelter from inPowered, Creating the New Powerhouse in Tech
Media
#1 in Tech, #1 in Games and #31 Across the Internet According to comScore
New York, NY (May 20, 2013) - Ziff Davis, Inc., the leading digital media company in the technology, gaming and men's lifestyle
categories, today announced the acquisition of NetShelter®, the biggest community of technology publishers dedicated to
consumer electronics, computing and mobile communications, from inPowered. Ziff Davis is a division of j2 Global, Inc.
(NASDAQGS:JCOM).
The combination of Ziff Davis' technology sites, which include PCMag.com, Geek.com and Toolbox.com, and NetShelter makes
it the new #1 property in the technology category, according to comScore, with 29 million monthly U.S. unique visitors in April.
Ziff Davis' games division, IGN Entertainment, is also #1 in the gaming information category in comScore. Overall, Ziff Davis is
now #31 in comScore's Top 100 with 36.5 million monthly unique visitors in the US and 117 million worldwide.
NetShelter will integrate Ziff Davis' powerful BuyerBase technology, providing advertisers a revolutionary new value proposition:
The ability to tap exclusive BuyerBase product- and category-level in-market data to reach buyers on 100-percent transparent,
fully guaranteed sites in the NetShelter portfolio.
The NetShelter community includes over 150 respected consumer and business tech sites, including AndroidCentral.com,
MacRumors.com, Neoseeker.com, SlashGear.com and TechSpot.com, which create over 40,000 articles every month,
delivering nearly 16 billion ad impressions per year.
David Roman, Chief Marketing Officer and SVP of Lenovo, said: "It's good to see Ziff Davis reclaim a leadership position in the
global technology media marketplace. NetShelter's thoughtful tech and mobile editorial coverage are a natural fit with PCMag's
globally respected labs. The combination of Ziff Davis' data and commerce capabilities with NetShelter's reach will create a
great platform for defining, understanding and enhancing product and brand metrics."
Vivek Shah, CEO of Ziff Davis, said: "The acquisition of NetShelter fully returns Ziff Davis to the dominant market position in the
technology vertical. We will combine our best-in-class ad targeting capabilities and trading desk expertise with what our
marketers need most today: High-quality, high-impact inventory that's available at scale on trusted sites frequented by tech
enthusiasts."
Hemi Zucker, CEO of j2 Global, said: "This acquisition not only extends Ziff Davis' leadership position in the tech vertical but
makes Ziff Davis overall one of the largest digital media companies in the U.S. that can deliver advertisers targeted, highly
desirable audiences of significant scale."
Terms of the acquisitions were not disclosed and the financial impact to j2 Global is not expected to be material.
About Ziff Davis
Ziff Davis, Inc. is the leading digital media company specializing in the technology, gaming and men's lifestyle categories,
reaching over 117 million unique visitors per month. Ziff Davis sites include IGN.com, PCMag.com, AskMen.com,
ComputerShopper.com, ExtremeTech.com, Geek.com, LogicBuy.com and Toolbox.com. Ziff Davis also operates NetShelter,
the largest community of technology publishers dedicated to consumer electronics, computing and mobile communications. Ziff
Davis B2B is a leading provider of online research to enterprise buyers and high-quality leads to IT vendors.
About j2
j2 Global, Inc. (NASDAQGS:JCOM) provides Internet services through its two divisions: Business Cloud Services and Digital
Media. The Business Cloud Services Division offers Internet fax, virtual phone, hosted email, email marketing, online backup,
unified communications and CRM solutions. It markets its services principally under the brand names eFax®, eVoice®,
FuseMail®, Campaigner®, KeepItSafe® and Onebox® and operates a messaging network spanning 49 countries on six
continents. The Digital Media Division consists of Ziff Davis Inc., which offers technology, gaming and lifestyle content through
its digital properties which include PCMag.com, IGN.com, AskMen.com, Toolbox.com and others. Ziff Davis also operates
BuyerBase, an advanced digital ad targeting platform and Ziff Davis B2B, a leading provider of research to enterprise buyers
and leads to IT vendors. As of December 31, 2012, j2 had achieved 17 consecutive fiscal years of revenue growth. For more
information about j2, please visit www.j2global.com.
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"Safe Harbor" Statement Under the Private Securities Litigation Reform Act of 1995: Certain statements in this Press Release are
"forward-looking statements" within the meaning of The Private Securities Litigation Reform Act of 1995, including but not limited to
statements regarding the impact of merger of NetShelter into BuyerBase on Ziff Davis and j2's Digital Media Division. These forward-looking
statements are based on management's current expectations or beliefs and are subject to numerous assumptions, risks and uncertainties
that could cause actual results to differ materially from those described in the forward-looking statements. These factors and uncertainties
include, among other items: the ability to successfully integrate NetShelter into BuyerBase, the ability to retain and attract publishers in
the combined NetShelter-BuyerBase business at acceptable revenue-share rates and the numerous other factors set forth in j2's filings
with the Securities and Exchange Commission ("SEC"). For a more detailed description of the risk factors and uncertainties affecting j2
and its Digital Media Division in particular, refer to j2's 2012 Annual Report on Form 10-K filed on March 1, 2013, and the other reports filed
by j2 from time-to-time with the SEC, each of which is available at www.sec.gov and at investor.j2global.com. The forward-looking
statements provided in this press release are based on limited information available to j2 at this time, which is subject to change. Although
management's expectations may change after the date of this press release, j2 undertakes no obligation to revise or update these
statements.

